


Our Brand Essence

Far from 
Ordinary

	 Tasmanian Origin
›	� Products and services must be grown/

produced/based in Tasmania
›	�Tasmania must be the final place in 

which the product is given its essential 
qualities, (manufactured products, 
intellectual property) or satisfies  
a definition of Tasmania as defined  
by the Trade Practices Guidelines

	 Quality
›	� Existence of and adherence to a  

Quality Assurance system acceptable  
to the relevant industry sector with 
appropriate recall procedures

›	�Promotion of a culture of excellence 
within the organisation

›	Reputation as a supplier of value-added  
	 Tasmanian products or services

�	 Compatible with Brand Values
›	� Acceptance of and compatible  

with Tasmanian brand values
›	�A brand or product with Tasmanian 

national or international recognition
›	�Potential to enhance the profile of  

the generic Tasmanian brand through 
cross promotion and badging

›	�Prepared to contribute to the  
development of the Tasmanian brand

›	�Demonstrate innovation and ingenuity 
in product development, business 
practices, marketing and distribution

	 Human Resources
›	� A demonstrated culture of continual 

improvement through cultural change, 
innovation and training

›	�A non-discriminatory employment policy
›	�A demonstrated culture of community 

involvement and responsible corporate 
citizenship

	 Environmental Responsibility
›	� Recognition of the importance of 

Tasmania’s natural, clean environment  
to our international profile

›	�A commitment to best practice  
in environmental management  
and adhering to an environmental  
management system acceptable  
to the relevant industry sector

›	�The existence and implementation  
of an appropriate environmental policy

›	�Demonstrated awareness of obligations 
under relevant environmental statutes

›	�Able to identify actions taken to 
minimise environmental impacts

	 Non-commercial Use
	� Brand Tasmania Council (the  

administering authority of  
Brand Tasmania) will also license  
use of the master brand to non- 
commercial enterprises (excluding 
those involved in political activities)  
in the following circumstances:

›	�Community organisations must  
contribute to the Tasmanian community 	
and play a significant role in the positive  
perception of the Tasmanian brand

›	�Community events will be licensed to 
use the identity under the sponsorship 
of the Brand Tasmania Council Inc. if the 
event meets the criteria of Tasmanian 
ownership or administration and aligns 
with Tasmanian brand values 
 

	� Applications must be made via e-mail  
to the Brand Tasmania website. Please 
allow for a three-week consideration 
period by the Brand Tasmania Council. 

Untouched and unique wilderness››
�Creativity reflected in vibrant arts  ››
and crafts
Real community feel››
The world’s cleanest air››
Business opportunities››

Historically significant ››
�Authentic and unique destination››
�An inspiring place to live and work ››
A culture of innovation››
World leadership in key industries››
�Quality produce, goods & services››

Master Brandmark Quality Mark

Our Assets Our Leverage
Our 

Brand
Essence 

Our Brand Attributes

Brand Tasmania is the story 
of an island of inspiring beauty,  
natural bounty and resourceful, 
creative people. It is home  
to a proud and independent 
community that punches  
above its weight in  
terms of achievement  
and innovation.

	 Defining our Brand Essence
	� Our Brand Essence is our unique point  

of difference in the world and it forms  
the basis for the strategic direction  
for all future Brand Tasmania messages.

	� Our Brand Essence reflects all sectors  
of our membership and community.

�	 Tasmania is far from an ordinary place: 
to live››
to do business››
to source value-added products››
to source value-added services››
to study››
to visit››
to enjoy culture››

Our Brand Model
Our Brand Model defines the values on which our Masterbrand is built. 
Our core brand values are the foundation of our Masterbrand Identity  
System and underpin every message we deliver. 

Getting Involved

Eligibility Criteria

Our vision is that Tasmania will be 
recognised as a leader in the world  
of islands, with a global reputation  
for quality products and services. 

We are committed to promoting  
a positive perception of Tasmania  
by connecting its natural values  
to the resourcefulness, innovation  
and creativity of its people.

The Brand Council
The Brand Tasmania Council is an 
independent place of origin marketing 
initiative, jointly supported by the 
private sector and the State Government. 

The Brand Tasmania Council is  
committed to the promotion and 
protection of the Tasmanian Brand  
and its values in national and  
international markets.

Brand Tasmania is administered by  
an independent council of members 
representing the various sectors of  
the Tasmanian economy and relevant 
government departments.

Our Masterbrand
By creating a collaborative framework 
across our private and public sector 
networks, we can communicate  
focussed messages that promote  
the value of being ‘Tasmanian’. 

The consistency we achieve  
collectively allows us to communicate  
most effectively. By encouraging growth  
and recognition of Tasmania as a source  
of products, services and experiences  
of premium value we can amplify  
competitive advantage for members.

Our Masterbrand Identity includes  
a memorable graphic mark that  
audiences can easily recognise  
and associate with ‘Tasmanian’ value.

Become a Member
Brand Tasmania Members belong to  
a wide network committed to promoting 
Tasmanian excellence. 

Our Masterbrand Identity system allows 
them to endorse qualified products  
with the Brand Tasmania Masterbrand. 
This provides a link between a product  
or service and Tasmania as a ‘place  
of origin’, and association with other 
leading Brand Tasmania member brands.

Members must commit to the Brand 
Tasmania Brand values and agree  
to meet membership criteria.

To find our more about our membership 
criteria visit www.brandtasmania.com

Our Brand Essence

Far from ordinary
Our Story

Brand Tasmania

How to use these Guidelines
These Visual Identity Guidelines have been designed as a series of publications containing  
various elements that comprise the Brand Tasmania Masterbrand Identity. This volume  
outlines Our Brand Story, for more information on implementing Our Brandmark and  
Our Brand Language please refer to our Guideline toolkit available at www.brandtasmania.com

 

For more information
To download a complete copy of the eligibility  
criteria and application form please visit:  
www.brandtasmania.com

 

essence

personality
Natural, confident  

& inspiring

values
Trustworthy, considered  

& self-determined

positioning
An inventive and enterprising island  

community capable of delivering authentic  
products and experiences that surpass expectation

attributes

How to use these Guidelines
Refer to the values and attributes above when creating Brand Tasmania  
communications. Brand applications, with examples of recent campaigns,  
publications and content, are available at www.brandtasmania.com  
Please reference the Masterbrand in its entirety when creating work.

 

	 The three broad categories of  
brandmark usage are:

1	 Where the identity system is used in 
marketing  the member’s product either 
in associated packaging or imbedded in 
the product or as a part of the members 
communications to identify a Tasmanian 
place of origin link.

2	 Government is encouraged to use  
the identity system on occasions  
where the audience is expecting a 
generic Tasmanian ownership rather 
than Government ownership. 

3	 Non-commercial enterprises may  
use the system in their marketing  
after being licensed to do so by  
the Brand Tasmania Council.

	 The Brand Tasmania Masterbrand  
Identity is the stylised graphic image  
of the map of Tasmania and the word 
Tasmania (shown on this page) developed 
and trademark registered in July 2008.

		 The use of this graphic will be  
governed by the master brand  
governance guidelines as approved  
by the Brand Tasmania Council. The 
criteria for use will be current financial 
membership of Brand Tasmania  
supported by the following guidelines:


